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[SAZEHI] MIRFHEAZIEL IP : S kiki BYE 2B

- B kiki (Fx2EH) RYLIKFERMEIEENS TR S TaHmEXRA. tLURRATRIREXEHMIEE
RUIRITEIEENR, =1 HEpERBE T 7 ISR RS

- BEEMAERNERK, SEHZESMNBANNELIFELZRABE T AmENE IP— R N5 Z kiR Byt
MR ETE, TR, LT ERFTN.
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REFMT], HMEMZTURIE L MER K,

8/42



02



2.1 IRFFFBLIARNBERRS KRR D

o MRBEMLELIA (Tourism Internet Celebrity ) , BIEEMRIEAET S ELIRBERNREIEN D ZE N OEDD,
BEFSEHERENFEX. BN, BERERS,

AR THEMRNMLER, ARE—ERLVERRENILZEMDIMEEIEE,

X—HSEE=TROER. —BRUIKHEANZOARABTER, —2RIEARKIERTEEHITREELE, =Z2AEH
22 BaFE W NE.
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2.1 IREMBIANBEESRESEEY D

- RIENBEN. RRMENFWRNEFLERE, MENSIATLIEITSHEEY D,

* RABHN D, AIRREXE (BUNIBREEIRAETEZEE) « FRME (UEE. RFEAZTETE) .
EfE (LURFERTEAZD) NEEE (BTa. ZPIRE) o

o WZAIIERS, AR AKIMI (#2100 AL L)  BESFNL (#9422 10 /5 -100 /) MEBLIEE
(B2 1H-10FH) o
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2.1 IRFFFBLIARNBERRS KRR D

- BEERYD, Ao ARBRHE (UREREAZORES]) « FZRIWEHE (KRFEHKHEE B mE Z R
) M IPIzhE (LI AGh& IP Ao iE) o
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2.2 hEkERLAS ERIREMILEERX S

c IRERBLASESRREMLE (0T RFEE. RITHEHEAR) TRABE(M. FEAIN. BRXARM
B RNSFFEFESRRXS. EFXLEX, BTREmRERILIRSMEE L

- FRABEMNSE, FRREMALEEZEABEERNTSKRSREEENAR, MKENINIATLEFESER
TJHBINERBEN,

 FREMLIMYZIRFERNEESE, B ARANERENHEERNS|ISE —MITEI N AKBIREN
BRETER, TR BBt LUBRE X XA E,
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2.2 hEkERLAS ERIREMILEERX S

- EEREAIVAHE, FRREFSHEKMAREENETRER "I &L " 58, MENIIRTERERTE
B " RORTL " 5%, B RIAHENAR D ZE RIS EME,

c EXRRKRBRLHE, FRENLESEEREZERZ " RS - #IRS " (I2AOXR, MIKENLSH L8N E
NTERAEEZN " EHEXR" (parasocial relationship) o

* Schouten F (2019) RIHAREREE, HRFEFECMESERRANSHREAXFIETESZRZEEFER
HYIARREA A5
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2.2 hEkERLAS ERIREMILEERX S

© XMERZ XA KM E L NMEROIEFEM — 2N IEMINEEMNBRER, EEHEFNME
THEBEESHNHRINE,

[FIiIRkF] #Et=%x%& (Parasocial Relationship )

c EHESXAREZAMNEERAFEN—MEREAY. BRPBFEBEXR. X—HEZHE Horton A Wohl
(1956) BRIEH, SAIATHRABMANRSERAYZENX R,
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2.2 hEkERLAS ERIREMILEERX S

o EARIRAEN, AHSXARET 7T HBINE —IRXE TN ESMEESRREMNAZENXREN "B
KA WA, RESFRENMR—FAITIERRo

- IREMAESFENANTEL. BRENBERERE, SHLBRULERMARAFHENEEXRR, XMXAZ
HchE P E A L IR O IR A A,
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2.3 hREMZLMN{ERETIRRER

- IEMLNMEFEZERFNIMABTRIEEIE LM 2T RREFI U THMERIES ZENG. SF it EE
WREL, MREMZLMERE R LD AR AR ST AHB TR RIS,

- BEREMEEAITHT. (1) RERYEZEE—ETARBEE. MAFRNoEEEEX, HIERBEIE
ity (2) RBEFSHIE—aERE. E. XEERSFARFREIEIRE;

(3) ABERGENA—ERGENTaMA®mNE, KUATIAR. FEMHE; (4) MLENSHE
EE—@EdieEsE. WEEE. BERSFARNLEIFMLXR,;
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(5) BULEESER—admialE. BEfFEE. MRNEFHAERNER K.

- WEEDERENTTE: (1) PAmEER—E8RAKEN. ARRARS. ofSES; (2) 8ED
TSR —BI EIREEEN D ESUHE NS RIS

(3) HANEERSME—REERERT K, FBRHAZNE. B2, BF5FTUHEPR; (4) ERSHSXRE
B—mRAS N LSRRG EE M.
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2.4 HEMAIESRSE. 5. FE. REB5E5RRX

© IRENLAESRER—THEZSMES5HEEER. £REMELIERINSE RS,

© ZRGRZOBEHEEHRERTE. REEIEE (REFENL) « s (REERM. i, EXm
) MR (Me5BEREEEE) , ABEIRE. REME WS ERZA AT £

- ARFFRTERESRENEMIRHRHEE. HE. NP, MESFToBIEEIHERS. FEREITY
M TR, RERNARMERED &K MARENTURE,
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2.4 HEMAIESRSE. 5. FE. REB5E5RRX

SNERZENEBERER BRI AN A RS R AL R,

« LiflXu (2024) ¥ TikTok ixisiEALSARHEEENG SABCIERETT T 217, KM FEFENABTRE. AR
Bl & MR FHEENWNEIRE, RIIZMERFERABTIERERR,

© mEARIRENAESREFTNRXRMNE, EERH. KX, BEE. MEQRSFmEEl, MUAFPINES.
BroenMFEXmhE, BIREMLELEMEENTES,
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2.4 HEMAIESRSE. 5. FE. REB5E5RRX

- JBRMD (2019) $EH, KOLEHBI ZNAFEREBEXUKEFMENITIESR, B KOL EHE—IBN7I8—am
R FERELE KOL IR RERS mEEIRRAR, 7RESSMEHEMRIRAK,.

* RREBESRENNERZRRILEE, TREVEE]. EohTHNEERK, SEEREFMINENZOIERT.

- kAR (2020) BYRRZRRER, MZEMALFTRIFAVERE, MALSTHNAREH N LNEHE —HmZ
MIRERERERM, MLNRERAEELIEET], MHLZIRIMENRE T MR KERRE L 6B,
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2.5 ERIMIREMLI R B ECSD

- BRIMNRENAEFEES. RENE. BVEANARMESTEFEESER. THXEER, GEITH
EiEMAEEERER, HREIKIAH,

- EFRESHE, EIMREMLIEEMRKIE Instagram . YouTube . TikTok FF &, mAERRAEMILINI LS.
INMTB, REESHE

* Instagram LUEMREMEANABTEIMH I, HASIKIKERNSLIERIZOTE; YouTube FIKABSIEINEES
RETRFAE; TikTok BYZEALSTAE TV NHERD T IR B BIEE R IR R
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2.5 ERIMIREMLI R B ECSD

* Sanchez (2016) WAIIFREAILHLXIHENMHIEERSEHENARELAR, FTRTFEHNRNEREBREER
EFafsEaTERLEE,

c EREXEAE, EIMRENIEIENT AFRIRERENXURER, AENFERRALEHXE; REHR
AN EETELAEREENNNHET], RETINERE " ISR " " HEE ",

- RN GE, EIMREMINEIRIAURESENATENE, ERFEEIVEXNTAR; PERF
MLINBEEFENTIURE, BEEEHE. AIRTE. HtEEES
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G
« REWNIREMNBLILNETT RGNS RE S ESD

© RERNBLANRLURENBCIEAZO. IR IRFETEERE. BEHLEMMNE L MENNELIEE, 7]
BRABH I, AR EUARINHAITZ 4L,
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2.5 ERIMIREMLI R B ECSD

- SfEgr ML ERLL, IRENLZOXKANTETFRENEN (RIfFE + BITH)  FREMRACNZAXER
R B =%,

- FEMLINMEFEBRRNERY. £~ 2%, BN ENEARMT T, HlmEiEig. SEDHh. HANE
EMARESEFRENED.

- MEMAESREBRTE. IFE. mEAMNRREGHAN, ERIMNRENIEFEES. REXENE
L*%TtﬁfL%%#o
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2.5 ERIMIREMLI R B ECSD

[BE5%3]]
o 1. IBERRENERLIARIBLESRE, FRBE=M2OER,
2. IREMLASESGREMNLEEABENL. FRAANZRXAZEEMERRXH?
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2.5 ERIMIREMLI R B ECSD

° 3. el MEEREME, FRASMTTBNERISTIEE,
4. IREMNAESRGFPHNEMZOSE5FDRGTAA®? el 2B EE)?
° 5. WEEEIWIMREFEMLINARES, REREMNLI T UMFREHERR?
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2.5 ERIMIREMLI R B ECSD

- [BEF ]
* [1] Schouten, A. P., Janssen, L., & Verspaget, M. (2019). Celebrity vs. influencer endorsements

* in advertising: The role of identification, credibility, and product-endorser fit. Internation
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- alJournal of Advertising, 39(2), 258-281. https://doi.org/10.1080/02650487.2019.1634898
 [2] Li, Z., & Xu, Z. (2024). Analysis and optimization of recommendation mechanism and content

« creation in social media platform: A case study of TikTok tourism short videos. SHS Web of Conf
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* erences, 199, 03015. https://doi.org/10.1051/shsconf/202419903015
« [3] XBRMP. (2019). MRIFEARNRREXWiKFmMESHENMEREIZ: KOLSEH. 5%, (36), 24-25.
« [4] KIS . (2020). ML FHRIMZIZEERFT . BIlL5F, (8), 45-48.
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» [5] Sanchez, D. G. (2016). Social media marketing en destinos turisticos: situacion actual, pla
- nificacion y prospectiva. Un analisis aplicado a la Comunitat Valenciana. Semantic Scholar.

» [6] De Veirman, M., Cauberghe, V., & Hudders, L. (2016). Marketing through Instagram influencer
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* s: Impact of number of followers and product divergence on brand attitude. International Journa
* | of Advertising, 36(5), 798-828.

- [7] E=.(2021). iFHRATINBEHERENK IP ALMIZEMR—L (BERE) " KMIRER " R . #HiE
KBRS .
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- [8] K& . (2020). i KOL FHEIN FRIEFFMEZI . BdkE&5%, (12), 56-58.

- [9] Rz, &€, KiE . (2020). KOL §H MM SIARRLSIERARBERMN . BLEFMR , (15), 128-
130.

* [10] Wang, M. (2025). Virtual ethnography of "China travel" content: An empirical study across

37/42



2.5 ERIMIREMLI R B ECSD

» short video platforms. Media International Australia. https://doi.org/10.1007/s40636-025-00317-
* [11] Chen, L. (2024). The impact of short media videos on urban tourism marketing: Taking Zibo

 and Xi'an as examples. Pacific Business Review International, 7(4), 8053.
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 [12] Fu, Y. (2021). Live streaming commerce: A review and prospects. ASSEHR, 211209. https://do
* i.org/10.2991/assehr.k.211209.414
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BEASRETIC

- 1. ERARRIZOAR.
© 2. FETIM | RIRXHRSEFR, ZFRBAARERIRAIN A,
« 3. /NAWIE AERBENIKHEEELT LFINET.
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